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Global Issues is a quarterly magazine produced for secondary schools and community education programmes by the Global Education Centre, which
is part of the Development Resource Centre: a Wellington-based education and information service on global and development issues. We provide
free services to the formal and informal education sectors in Aotearoa New Zealand.

Global Issues is designed by:

Jeans and Sneakers He tarau tängari me ngä hü

So you’ve been checking out those sneakers for weeks.
Everybody else seems to have them, and if they weren’t so
expensive you’d have bought yours ages ago. You’ve finally
managed to save up the cash and you’re on your way to the
shop, when you start to think. Hmmm … I wonder why those
shoes cost so much? I wonder where they were made and who
made them? I wonder what it’s like to work in a factory? How
much would I get paid?

These questions can be asked of almost anything - whether it’s
your jeans, sneakers, t-shirt or cap. Why do jeans and sneakers
cost so much? Is it because the people who make them demand
an enormous wage? Or is it because the corporations that own
the brand demand an enormous profit? Why are most clothes
made overseas? Is it because people overseas are better at
sewing? Or is it for some other reason? This edition of Global
Issues explores these questions and more.

Special thanks to Te Kura Mäori at Victoria University of Wellington College of Education, and Michelia Ward at Trade Aid, www.tradeaid.org.nz.

HE PATAI
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No Sweat He aha te werawera
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It’s easy to walk around in a pair of trendy new shoes and feel
on top of the world but when you realise that you’re walking
all over the people who made them, will you still feel so
glamorous? But what can you do? Not look cool? Not wear

any shoes at all? And what about your jeans? Who knows what
the workers were paid to make them. The world is a big place
to know where to start looking! They didn’t say SWEATSHOP

PRODUCED on them so how were you to know?

KEY WORDS / NGÄ KUPU MATUA

No Sweat sneakers are not made in sweatshops and the
shoemakers are represented by the Indonesian independent
trade union SPSI, TSK (Confederation of Indonesian Employees
Unions, Textile, Clothing & Leather). The lowest-paid worker
in the Jakarta, Indonesia factory earns 25% more than the
regional minimum wage and all workers receive a rice allowance
based upon family size. Employees also receive 100% health
insurance and 80% for family
members. In addition,
employees also receive a
number of other benefits;
such as travel, maternity,
retirement, and burial, as well
as work shoes and clothing.

In contrast, workers in factories contracted to make Nike shoes
have few rights or benefits. In April 2005 Nike acknowledged
that its workers are harassed and forced to work overtime.
Cases of “abusive treatment” in more than a quarter of its
South Asian factories have also been found. In addition, Nike
monitors found that in
more than half the
South Asian factories,
and in over 25 percent
of factories overall, the
normal course of
business led to work
hours in excess of 60
hours per week.

Sources / Ngä Rauemi: 

Fair Trade: Fair Trade is a trading partnership, based on dialogue, transparency and respect, that seeks greater

equity in international trade. It offers better trading conditions to, and secures the rights of, 

marginalised producers and workers.

Sweatshop:  A workplace that violates the law and where workers do not receive a living wage; where they work

long hours; experience poor working conditions leading to health and safety hazards; are subjected

to arbitrary discipline such as verbal or physical abuse; and experience fear and intimidation when

they speak out, organize, or attempt to form a union.

Union:  An organisation of workers formed to promote collective bargaining with employers over wages, 

hours, fringe benefits, job security and working conditions.

The answer to is do a little bit of thinking, a little bit of reading
and find out if you can still look cool and still feel on top of the
world without stepping on the person who made your stuff. You
could buy a pair of No Sweat shoes (that look exactly like Chucks
by the way) and when your friends say, “Hey cool Chucks”, you
get the chance to say, “Yeah, cool because mine weren’t made
in a sweatshop, they’re No Sweat, what about yours?”

Trade Aid believes that fair trade is an essential part of making
poverty history. For both rich and poor, making poverty history
needs to be a priority. You have made the first step by picking

up this copy of Global Issues, the information in here will give
you some good ideas of where to start and how you can care
about what you wear.  And remember, supply of any product
is based on consumer demand – start the demand for products
that not only look good but make you feel good and you will
be making a world of difference.

We always have a choice about what we do and what we are
responsible for. You can make anything cool with your attitude.

Nä Michelia Ward, Trade Aid

NO SWEAT SHOES VS SWEATSHOP SHOES

No Sweat shoes

FOREWORD

TE WAHANGA
TUATAHI

Phil Knight, Nike CEO
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Jean Journey He haerenga o ngä tarau tängari

AROUND THE WORLD / HURI RAUNA I TE AO

Trade is an important part of interaction both locally and globally.
It links us to people around Aotearoa New Zealand and in far-
flung corners of the world. For example, take a look at all the

places that the jean components had to travel from to get to
your local clothing store.

The Jean Journey illustrates aspects of
globalisation. Globalisation is a process
that has been underway throughout
human history, as communities have
traveled, traded and fought for resources.
Over the past 200 years, the speed and
volume at which people travel, consume,
and produce has increased dramatically.
This has led to depletion of resources,
massive pollution problems, increased
poverty for many, increased wealth for
some, almost instant communication
across the globe, and the merging of
borders and boundaries.

If you added up all the distances traveled
by all the components that go into a pair
of jeans, they would come to about 64,
000 kms. What is the environmental
impact of all this travel on the world?
While sourcing materials from all over the
world might keep the price of your jeans
down, the environmental impact doesn’t
do anyone any good. Air travel contributes
to global environmental problems such as
climate change, ozone depletion, and the
unsustainable use of natural resources.

After tobacco, cotton is the most
heavily chemically sprayed crop in the
world. If all the cotton in the world
were grown organically, the use of
insecticides would be reduced by 25
percent. Organic farms use compost
to enrich the soil, and do not use any
chemical fertilizers or chemical inputs,
such as herbicides or other pesticides
or defoliants.

COTTONING ONGLOBAL IMPACT / NGÄ TAKE O TE AO

Benin: Jeans are made
from cotton grown in
Benin. The farmer
makes about $40 profit
on the annual harvest.

Italy: The denim is
woven and dyed in Italy.

Namibia: Brass rivets
and buttons are made
from Namibian copper.

Australia: Brass rivets
and buttons are made
from Australian zinc.

Germany: Synthetic
indigo from Germany is
used for dyeing.

Tunisia: Jeans are sewn
in Tunisia. Workers are
paid $1.50 per hour.

Japan: Zip teeth are
made in Japan.

France: Polyester tape
for zips is produced in
France.

Northern Ireland:
Thread for seams is
from Northern Ireland.

Spain: Thread for
seams is dyed in Spain.

Turkey: Jeans are
stone-washed using
pumice from an inactive
volcano in Turkey.

Aotearoa New Zealand:
Jeans are sold in towns
throughout Aotearoa
New Zealand.

RETAIL
MARKUP
54%

MATERIALS
18%

OVERHEADS
/ PROFITS
16%

LABOUR
12%

This pair of jeans is sold for $77.
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AROUND THE WORLD

Sources / Ngä Rauemi: Peter Gallagher, End of textile and garment quotas, 2005.  The Challenge of Globalisation, Oxfam, UK, 2003. Bill Bigelow and Bob Peterson, Rethinking Globalisation: Teaching for Justice in an Un-

just World, Rethinking Schools Press, USA, 2002.  Our Changing World, Global Education Centre, 2004.

KEY WORDS / NGÄ KUPU MATUA
Maquiladora: Assembly plants throughout Latin America and along the USA-Mexico border, generally 

owned by foreign corporations, which produce finished goods for the USA market. 
They depend on low-cost labour, advantageous tariffs, and their proximity to the USA.

Repression: Repression is an organised form of oppression and is often associated with 
discriminatory or violent methods.

I see corporate hands

up in foreign lands

With the man behind

the man gettin paid

behind the man

I hold the rocket stop

the hand in my pocket

200 a pair but I’m

addicted to the gear.

From Politics of the Sneaker

Pimps by Public Enemy

“Sweatshops mean slave
wages, long hours,
dangerous conditions,
back breaking work and
repression of trade unions.
The bosses and sports
stars take home millions
while factory workers get
pennies”
No Sweat (UK)

Garment workers protesting, Bangladesh.

Source: www.cleanclothes.org.

“Work in the factory is hard. We are not well treated. Do

people in your country think about our condition when they

buy the clothes we make?”

Nawaz Hazari, sewing-machine operator, Ganakbari export processing zone,
Dhaka, Bangladesh.

Garment workers in Bangladesh earn between $2.50 and
$3.40 for a 10 hour working day making clothes for some of
the world’s most profitable companies. More than one million
people are directly employed in garment factories, and a
further 5 million are employed indirectly processing orders
and transporting fabrics etc. The income that women earn in
the factories has given them a better status in society and
their wages are often used to set up other family members
in business. However, the Bangladeshi garment workers have
no rights. They
can’t join unions
and often don’t
earn the minimum
wage, and
Government
inspectors are not
allowed in to carry
out health and
safety checks.

Bangladeshi garment workers observe “Garment Workers

Safety Day”.

“When I finished school my plan was to go to university. But

I couldn’t continue my studies because we didn’t have the

money. It wasn’t my intention to work full-time. But working

in the maquiladoras, it’s not really possible to go to school.

The pay is low, and my job is very insecure. I don’t have any

time to rest, and I’m getting physically exhausted. It’s very

hard. I’ve been in these factories since I was 19 years old,

and now I’m 26. I’ve gotten more and more worried, because

I don’t have time for any kind of social life. I feel like my

youth has passed me by.”

Omar Gil, Maquiladora worker.

Maquiladora workers. Photo by Jerry Markatos.

IN THE FACTORY MAQUILADORAS

HURI RAUNA I TE AO

http://www.cleanclothes.org


Maori entrepreneurs He ngira tuitui Mäori
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Sources / Ngä Rauemi: 

Some people may assume that trade and business
between Mäori and Päkehä began after the signing of the
Treaty of Waitangi in 1840. However, Hirini Reedy in his

website Tü Strategies has the following to say about 

early Mäori and Päkehä trade.

TUITUI MAORI

US Open winner, New Zealander Michael Campbell wearing

Kia Kaha clothing.

By 1830, Mäori supplied all the European vegetables and
land produce for the markets in the main population
centres in the Bay of Islands, Auckland and W ellington.
 In 1831, 28 ships made 56 voyages between Sydney and
New Zealand. Cargo included Mäori grown potatoes,
Mäori grown grain, Mäori flax ropes, Mäori timber and
other produce in demand. In addition, Mäori tribes were
involved with joint export ventures that included shipping

Mäori produce to Europe and the USA. During the
1830s, Mäori were importing new skills and technologies
from abroad such as ship building, metal works, mill
construction, newsprint and other sought after skills.
Furthermore, in 1855 Mäori traders owned 49 cutters and
schooners, which worked up and down the coasts of the
North Island supplying the main centres.

Mäori are currently the fastest growing group of entrepreneurs in Aotearoa
New Zealand today.  Examples of Mäori involved in the clothing and textile
industry exporting overseas include:

• Kia Kaha clothing based in Petone, Wellington founded by Danny Love 
and his wife, award winning designer Charmaine Love.

• Mauri Tü clothing based in Otaki, with designs by globally renowned 
artist Robyn Kahukiwa.

• Ngaru Toa surf label clothing company based in Gisborne.

• Häpene textiles with products made from harakeke or flax, created by 
young designer Christall Rata from Fielding.

Nä Hiria McRae, Te Kura Mäori,  Victoria University of Wellington College of Education .

Exporters

HE NGIRA
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What do you think?

Wasn’t ready to give his soul

For Louis Vuitton luggage

Or end up in debt over

The latest Hilfiger

Had no desire to be a walking billboard

For designers who’d rather

See their clothes unsold on racks

Than sported on stupid niggaz backs

Reading ‘The Source’ every month

Calling it literature

A marketing scheme disguised as a

magazine

Urging us to buy all kinds of shit

That turns us further away from ourselves

Are we everyday people

Or playas grabbing our privates

To make our hip-hop jones public?

I can tell by the radio

We ain’t been conscious since

We’ve been nodding off to beats

Twisted poems about blunts, bitches, beer

Anthems to our appearances

Your polo headband is fitting too tight

Grabbing all the brand names in sight

Talking about sitting out a semester

Or getting evicted cause you don’t have

no loot

The rent is dangling from your elbows

Hanging off your ass

Somewhere between weaves, acrylic nails

Tommy and the nautical sail

Are over 40 billion dollars

Slipping through the cracks

And I’ve got somebody else’s name

Branded on my back?

Tommy’s great grandfather owned your

family

Now Tommy owns you too

We should be tired of being branded

And you thought slavery was through.

How much did your shoes cost?

Globe: Ah, $210.
No Sweat: Don’t know, I think they’re the same price as
Converse. $90?

How much do you think the person who made your shoes

got paid?

G: Couple of dollars. It probably wasn’t one person though.
I expect it was a chain gang.
NS: 30%-40% of the price I paid. I know these shoes are
trade union protected, so they’d get minimum wage at least.

How much do you think they should get paid?

G: I don’t know. It wouldn’t take long to make them, so not
much more than a few bucks.
NS: They should get at least 50%. Although it’s still a
business so it needs to be profitable for the manufacturers.

So, if your shoes cost x$, and the person who makes them

gets paid x$, where do you think all the money goes?

G: Research and development, materials, paying off the
brand.
NS: Overheads I imagine. In the case of these shoes, maybe
10% goes to management, materials, packaging, shipping
and all the rest of it.

What could be done to make this a fairer transaction for

the people who made the shoes?

G: Realistically? I have no idea. Idealistically they should be
paid more, but realistically I don’t know.
NS: It’s relatively fair the way it is. I bought the shoes
because I think they’re worth the price and there’s an added
bonus knowing that the people who made my shoes are
adequately gaining from the transaction too.

By Mariahadessa Ekere Talle

New York, USA

Go Figer

Globe sneaker wearer.

No Sweat sneaker wearer.

HE AHA OU

WHAKAARO?



Taking Positive Action
TE MAHI PAI
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Visit our website: 
www.globaled.org.nz/schools/global.htm
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Change for a just world

Websites / Te lpurangi

What can I do?
> Get together with some friends and write a Fair Trade code of conduct for your school and make sure that all sports equipment,

uniforms, stationary, and other resources are bought from fairly traded sources that don’t use sweatshop labour.

> Buy Fair Trade when you shop.

> Find out whether or not your favourite clothing labels are ethically manufactured. If they’re not, write a letter to the company 
director explaining that you love wearing their clothes, and would love to continue buying their brand, but that you won’t unless
they commit to fair trading practices.

> Petition your local supermarket to carry fairly traded products. You can do this by writing letters, setting up a petition, filling 
out comments cards at supermarkets, and talking directly to the manager. Be persistent!

> Set up a stall displaying information about and examples of fairly traded products.

> Hold a fashion show of ethically produced clothing. Make sure that you do your research well and that all the items of clothing 
you display are actually ethically produced.

> Organise a fair trade debate at your school.

> Email Oxfam New Zealand for information about becoming a Fair Trade Campaigner (advocacy@oxfam.org.nz).

> Ask your shopkeeper for a money-back guarantee that the item you wish to purchase was not made in a sweatshop.

> If you are time rich and money poor, grow your own, make your own, take the time to find quality second hand stuff and keep 
it going. If you are money rich and time poor, pay extra for fairly traded goods.

> Learn about sweatshops and discuss them with your friends. Work for social change by creating awareness in your own community.

“Every movement starts with just a small group, but they evolve and
get bigger and bigger. Lots of people say you’re just wasting your
time because you’ll never be able to change anything. But I say no.
Nothing will ever change if we just sit on our hands. You have to
keep trying and trying. And the little that we’re able to achieve will
grow, step by step.”
Omar Gil, maquiladora worker, Mexico.

www.tradeaid.co.nz includes information about Trade Aid New 
Zealand products, information, and campaigns. 

www.nosweatapparel.com provides a comprehensive list of 
weblinks to information and resources about sweatshops.

www.adbusters.org provides information on a wide range of 
issues. It is a global network of artists, activists, writers, 
pranksters, students, educators and entrepreneurs. 

Make Trade Fair provides information and resources about is-
sues associated with trading coffee, rice, milk, sugar, fruit and 
cotton.

www.fta.org.au is the website of the Fair Trade Association of 
Australia and New Zealand, it provides information about the 
different fair trade initiatives operating in both countries, as well
as links and insight to the larger global fair trade movement.

www.oxfam.org.uk provides fair trade resources and activities 
for teachers to use with their students. 

www.tearaway.co.nz/Article.aspx?PostingID=4170 links to an 
article about sweatshops by Cameron Walker, a 17 year old 
student at Howick College, Auckland.

www.ilo.org is the website of the International Labour 
Organisation, the United Nations body for monitoring labour 
conditions around the world.

www.cws.org.nz is the website of Christian World Service. It 
provides resources related to trade and other global issues.

Sources / Ngä Rauemi:  Christine Dann from the Green Party.  Bill Bigelow and Bob Peterson, Rethinking

Globalisation: Teaching for Justice in an Unjust World, Rethinking Schools Press, USA, 2002.
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